


Who is SEIKO? 

Seiko is a Japanese word meaning 
"exquisite," "minute," or "success".  



Kintaro Hattori in 1881 founded the company that was to become Seiko. 



What do people  

think of SEIKO? 



 
60 respondents 
Age group:  20-40 
76% wear watches, 24% do not 
 

Survey Analysis 



Survey Analysis 

What makes a good experience, when purchasing one?  



Survey Analysis 

What do you look for most in a watch?  

There are also respondents who look for watches which has a number of functions and non battery operated.  
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SWOT analysis 



SWOT Analysis of Seiko 

Strengths:  
!   Reliability 
!   Reputable 
!   Lasting 
!   Japanese Culture of precision 
!   Price Worthy 

Weaknesses:  
!   Traditional 
!   Old/Outdated designs 
!   Expensive 
!   Too common 
!   Can’t be the first watch brand people relate with 



SWOT Analysis of Seiko 

Opportunities:  
!   Be more individualistic 
!   More value for money 
!   Be more open to challenging designs 
!   Cater to various consumer groups who are fashionable, and can afford high 

priced yet classy watches 
!   Be price worthy 
!   More memorable marketing strategies 

Threats:  
!   Competitors are coming up with newer, more trendy and varied 

designs 
!   Stronger campaigns 
!   More reasonable prices to match their brand position 
!   Fixed group of target audience 



Brand Narrative 



SEIKO has been ‘watching’ the world since 1881. 



Rooted in them is the Japanese culture, and the spirit of 

innovation from the most basic form. Seiko time pieces consist 

of the meticulous details from their careful planning.  



When you own a piece of  
SEIKO watch, 

it is like owning a timeless 
craft of Japan with rich 

history and culture. 



Serious watchmakers who creates 

precious moments and dreams 

individuals experience.  

Delivering the most precise and 

durable timing, even through 

generations.  

 

 



A modest masterpiece 

that has a loud statement  

it wants people to hear. 



SEIKO has a rich story that is yet known to 

people. Aim is to create an interest in them.  

Let people to see SEIKO in a different light. 



MORE ABOUT  

THE BRAND  



The award-winning Spring Drive Spacewalk watch 



12 
days flight in space	
  
Space watch was assessed and tested with perfect performance 
even when worn on the outside of the space suit, throughout 
private space adventurer, Richard Garriott’s 12-day flight in space. 



Considered a very classic and timeless piece for watch collectors 
and Seiko fans. Its price is also the highest among all Seiko 
wristwatch range, due to it meticulous technology. 



4 years to produce all timing equipment for Olympics	
  

In hope of being the official timekeeper, which they eventually 
succeeded. In the olympics,  
 
SEIKO manages to time every event without missing a single time 
due to foolproof backups. 





7 For the first professional diver’s watch 

Years of research 
	
  





488,920 
SGD for SEIKO Credor Minute Repeater 
It is the most expansive piece of SEIKO watch and can be considered a grand complication.  

 



The new logo 

Logo is circle in shape because it represents most 
Seiko’s watch faces. 

細かい職人の技 

It means of fine craftsmanship. This explains why 
people should invest in a SEIKO watch due to its 
quality of work and precision. 

RED DOT 

Red is the colour of Japanese flag. The logo 
represents that SEIKO is a timepiece originated  
from Japan. 
 



Colours 

GOLD – Wealth, and wisdom. Also symbolizes optimism. It also symbolizes 
Seiko has a ‘golden share’ in the watchmaking market of Japan. 

WHITE - Symbolizes purity and kindness. It holds the potential to move 
toward every other . A good choice for new beginnings, and development 
in any direction. 

RED – warmest of all color, passion 



Sage 
 

Archetype  

of seiko 



Expertise, knowledge, 
the wise old man 

 



“MASTERPIECE” 
 



Collaboration 
 





X 



Who are they? 



Is a high end fashion run way brand 
originated from Japan. 



The brand is by a Japanese fashion  designer,  
Issey Miyake 三宅 一生, well known for his technology-driven 
clothing designs, exhibitions and fragrances.` 



One of his signature work in 1993s is called PLEATS PLEASE.  
 

It is a new technique called garment pleating, which allow both flexibility of movement for the 
wearer as well as ease of care and production. 



Creator, Jester Archetype  

of issey miyake 



Why the  

collaboration? 



To collaborate, as masters in their own fields, they have to find a brand of the  
same ‘status’ in order to match each other’s superiority.  
	
  



Seiko can leverage on the prestige of a native high end 
fashion label who shares the same tradition. 
 



Advertisements 

Guerilla 
Marketing, 

 
Website 

Social Media, 
Blogs 

 

New storefront, 
packaging 

Event/Museum  
(Like toy musuem in Singapore) 

 

Collaborations 
	
  

Seiko collectors line of watches 

Tap onto Issey Miyake to have the high 
end fashionable image, and with a more 

unique marketing strategy. 



Website 

Social Media, 
Blogs 

 

New storefront, 
packaging 

Event/Museum  
(Like toy musuem in Singapore) 

 

Collectors watch brand are only available through Issey Miyake’s 
flagship stores and boutiques, not in mainstream stores like City Chain. 



Be In Love With A Masterpiece 
 
Travel Through Space With The Time Master 
 
Journey with the time prodigy 
 
‘Watch’ the transformation of a masterpiece 



Moodboard 







Brand positioning 

HIGH QUALITY 
LOW QUALITY 

HIGHLY PRICED 

LOWLY PRICED 



products 



HUES NATURE GOLD 
DAZZLE 

TRIBAL CHIC 



To get people interested in the mechanical 
watches once again. 

 
Using modern designs to attract users to know 

more about this technology. 



Collaborate with 
MICROSOFT, to have an 
interactive screen saver 
like what APPLE has done 

Be an interactive watch 
brand too! 



A series of promotional 
channels to lead people to 

know about this new series of 
watch brand from Seiko x Issey 

Miyake, using the idea of 
‘Masterpiece’. 



Proposed  

channels 



WEBSITE 

Interactive website with the changing of date, time weather etc 



WEBSITE 

Sub-page within the website that can be linked to the gallery 



Virtual  

gallery 



Virtual  

gallery 



Virtual  

gallery 



Virtual  

gallery 



POSTERs 



POSTERs 



Social  

media 

When you scan the QR code on the posters, it will lead you to their facebook 
page of Seiko x Issey Miyake. From their updates can be received. 



Social  

media 



Social  

media 

Seiko app can be downloaded and 
interactive screensavers on iphone, 

ipads can be downloaded. 



Social  

media 



Social  

media 



colletrals 



colletrals 



press 



PROPOSED  

STOREFRONT 



There are also interactive touch screens in the store. 



TARGET  

AUDIENCE 



21-30 years of age 
M & F 

Fashion Conscious 









Finally… 

Hope that Seiko can be viewed by others in a different light, by its ability to adapt 
and change but also maintaining its superiority in watch making.  
	
  



Thank you	
  


